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ENGLISH VERSION

1 Discuss various factors affecting on International 17.5

Marketing Decisions.

2.  Describe International Marketing Management process. 17.5

3  Discuss factors affecting to International price 17.5
determination.

4  Describe International pricing process and policies. 17.5

5  Discuss strategies on Distribution channel. 17.5

6  Explain Selection and management of overseas agents. 17.5

7  Explain promotion planning with reference to International 17.5
Marketing.

(A) Direct post mail services.
(B) Exhibitions

8 Explain : 17.5
(A) International public relations.

(B) International promotion campaign.
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